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THE PROFILE
Intergea Group was founded in Turin in 2003 and shortly became a national leader 
in the automotive distribution sector, thanks to continuous growth in numbers 
and local expansion that quickly took it beyond Piedmont.

Intergea immediately started to differentiate its operations in other sectors, 
especially the services sector. In 2008, Alberto Di Tanno, Intergea’s majority 
shareholder, created Nobis Compagnia di Assicurazioni, a modern, innovative 
project that helped consolidate the Group and attract interest from new investors.

In 2022, AutoBro and LaCompriamoNoi were founded, new digital, automotive 
frontiers that aim to expand in South Europe by exploiting Group synergies.

At the start of 2025, Italrent S.p.A. was founded, a Group company operating in the 
long-term rental market.

Intergea is committed to reliability, transparency and quality.

OUR VALUES
WE ARE AN ITALIAN GROUP 
WITH A EUROPEAN VISION

WE PUT PEOPLE FIRST

WE BELIEVE
IN OUR MORAL VALUES

WE ARE SOCIALLY
COMMITTED

WE STAND ALONGSIDE
SPORTS PEOPLE

WE UPHOLD THE URGENCY
OF INCREASING OUR COMMITMENT

TO ENVIRONMENTAL
SUSTAINABILITY

CODE OF ETHICS
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BOARD OF DIRECTORS

Chairperson and CEO

Alberto Di Tanno
Born in 1964, married with three children.
Responsibilities for Group Strategies, Management 
of National and International Holdings, Insurance 
Services and Spare Parts.

Managing Director

Carlo Calvi
Born in 1961, married with four children.
Sole Director of AutoBro, new and used car
purchase e-commerce company.

Managing Director

Catello Esposito
Born in 1963, married with four children.
Responsibilities for Automotive and Multi-brand 
Marketing.
CEO Logica Group and Theorema.

Managing Director

Sabrina Filiberto
Born in 1969, married with one child.
Business consultant and statutory auditor.
Responsibilities for Governance, Tax & Legal, M&A
and Sustainability.

Managing Director

Gianluca Italia 
Born in 1972, married with two children.
Responsibilities for Intergea Group development.
CEO of Mocautogroup
in Milan, Autochioda in Melzo and Autoghinzani in 
Bergamo and Chairperson of G.Villa/Effepiauto in 
Monza and Marelli&Pozzi in Varese.

Managing Director

Luca Di Tanno
Born in 1987, married with two children.
Responsibilities for Automotive. CEO Autoingros in 
Turin.
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TOP MANAGEMENT

Massimo Gargano
Born in Rome in 1963, married with two children.
CEO of AutoArona: the company controls
the AutoArona and Selecar dealers
for the Audi, VW, and Skoda brands, as well as 
commercial vehicles, in the provinces of Novara,
Vercelli, Biella and Verbania. Partner and CEO
of Intergea Premium.

Lorenzo Sistino
Born in 1962, he has been in the automotive sector 
for more than 30 years, including as EMEA Sales 
Director of the FCA Group, CEO of the Fiat Brand
and Chairperson of IVECO.  An entrepreneur since 
2017, he founded MiaCar, an e-commerce platform 
for selling new and used cars. 
He has been CEO of Italrent S.p.A. since 2025, an 
innovative, long-term rental company for new and 
used cars.

Vito Mandina
50 years old, two children, former sales director 
for Stellantis, currently CEO of Move Autoteam 9 
(Intergea Group North East).

Antonio Ferrari
Born in 1960, founder and current Chairperson
of the Ferrari Group, partner of Intergea North East 
that controls Autoteam and Autoteam 9, as well as
Ferrari Group, and partner of Autobrema.

Marco Pesce
Born in 1960, business consultant, CFO Holding 
Intergea North East and Car Village.

Antonio Piscitelli
Born in 1977, after a lot of experience as General 
Manager, he joined Intergea in 2013 and holds the 
role of Executive Director of NOBIS Assicurazioni.
Since 2018, he has been CEO and Managing 
Director of Centro Europeo Ricambi S.p.A., a Group 
company dedicated to after-sales,
and General Manager of E20 automotive. More 
than 100 employees report to him.
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Aurelio Pagani
Born in 1968, he is CEO of CIERREFFE, a unique 
model in Italy of total logistic, distributive, sales, 
and operations integration, as well as customer 
credit rating, for managing dealers'
spare parts inventories.

Stefano Ventura
Born in 1979, married with three children.
CEO of Maserati ForzA, official Maserati dealer of 
Piedmont, Liguria, Valle D’Aosta and the Veneto.

Michele Mellano
Born in 1988, CFO of Intergea Group. Head of 
administration, finance, and management 
monitoring. Since 2024, he has coordinated the 
Digital, Recruiting and Learning division.

Flaviano Margiotta
Born in 1975, married with two children. Graduated
in law, shareholder and Director of Automotive 
Suisse, Intergea Group company operating in 
Switzerland.

Alberto Catania
Born in 1978, he is CEO and Chairperson of 
Car Village, Stellantis dealer in Florence - part of 
the Intergea Group since August 2020 - after his 
experience as a Stellantis director.

Vittorio Massone
Born in 1966, married with one child.
After more than 25 years of strategic consultancy,
much of which was done overseas, he now works 
in consultancy and investments in the tech and
digital transformation sectors and industrial 
turnaround. Within Intergea Group, he is CEO of 
Intergea Premium and Chairperson of AutoArona, 
with a focus on the M&A, Finance and Digital 
divisions.

Giuseppe Ferreri
Fifty-two years old, Head of used sales for Car 
Village Florence and Head of the used purchasing 
division for Intergea Group.

Vincenzo La Gatta
Born in 1972, married with two children, General 
Manager of Autoingros Turin.
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Elias Fara
Born in 1968, more than 22 years’ experience
in the Stellantis Group, he held the role
of Area Director for North and Central Italy
from 2018 to 2022 for the former FCA brands. He 
became part of the Intergea Group in 2022.
Since 2023, he has been CEO of G. Villa, dealer of 
Fiat, Jeep, Lancia, Abarth, Fiat Professional
and Hyundai in Monza and Brianza.

Alessandro Lando
Born in 1971, he became part of the Group in 
October 2020. Chairperson of Move Autoteam, 
a company with 14 branches in the provinces of 
Mestre, Padua, Rovigo, Treviso, and Verona.

Marco Ferri
Born in 1977, married with two children. He began 
his career in sales, before becoming head of sales 
for Effepi Auto S.r.l., a leading family company 
within Intergea Group within which he now holds 
the role of CEO of G. Villa S.r.l.

Franco Soardo
Born in 1966, married with two children. 
Managing Director of LOGICA, Brand Manager for 
FCA, Lancia, Fiat Professional, Alfa Romeo, Jeep, 
Financial and Insurance Services.

Maurizio Migliarotti
Born in 1972 married and father of one child.
After years of experience in Italy and abroad, first 
as manager then in the role of CEO of significant 
industrial and service organisations, he joined the 
Group in August 2024. Since January 2025, he has 
been CEO of the Ferrari Group (Intergea North 
East).

Massimo Pozzi
Born in 1962, married and father of two children. 
He began as a mechanic in the Renault Marelli 
& Pozzi S.n.c. garage in 1979. From 1986, he was 
a founding member of Marelli & Pozzi S.r.l., a Fiat 
dealer. Chairperson of CRF Lombardia, an Intergea 
Group company, since 2021, he is currently CEO of 
Marelli & Pozzi S.p.A.

Franco Proglio
Born in 1957, married with one child who works
for the company. Chairperson, CEO and 
shareholder of Proglio S.p.A., official dealer for the 
Volkswagen, Opel, Skoda and Ligier brands for the 
province of Cuneo.

Lorenzo Piana
Born in 1991, married. Managing Director
of Alessandria Auto S.p.A. Brand manager
for Fiat, Alfa Romeo, Jeep, Lancia, Abarth
and Subaru, with responsibilities for automotive 
development.



1514

THE EVOLUTION

1,150 mln
euro

including
investees

2023

610 mln
euro

including
investees

2020

805 mln
euro

including
investees

2021

1,008 mln
euro

including
investees

2022

1,560 mln
euro

including
investees

2024
(pre closing)

2,000 mln
euro

including
investees

2025
(forecast)

THE NUMBERS
2024*

74,548
Cars sold

including investees

1,500
Employees

680 mln euro
Financing and 

leasing

165 mln euro
Spare parts

* Pre closing
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Nobis Compagnia di Assicurazioni acquires Filo diretto Assicurazioni.201 7
Nobis acquires Apulia Previdenza S.p.A., an insurance company in the 
life business, which became Nobis Vita; Intergea North East is founded.
Arval agreement with Intergea for exclusive distribution through stores 
in the main Italian cities.

2019

OUR HISTORY

The Intergea Group is founded.2003
Intergea is the first automotive sector Group to create an insurance 
company.2008
Intergea acquires the Maserati brand dealer.
Nobis Compagnia di Assicurazioni obtains authorisation for the Third-
party motor and Third-party liability businesses.

2014

Intergea Premium is founded and acquires AutoArona.
AutoArona purchases Idea 2, dealer in the provinces of Novara, Vercelli 
and Biella.

2020

Car Village Florence is founded.
E20 is founded, a company that repairs vehicles damaged by hail.
Mocautogroup is founded.

2 0 2 1

Launch of Project 100 provinces: opening of the first 10 AutoBro centres.
Intergea lands in Switzerland, purchasing, via Automotive Suisse, Nuova 
Garage Giorgio (Cadenazzo) and Garage Bernasconi (Lugano).
Intergea Group purchases Autoghinzani Bergamo S.r.l.
Intergea Group invests in Eurasia Motor Company, purchasing 50% of 
the shares in the joint venture with the Daffi family.
Intergea Group takes over the dealer Marelli & Pozzi of Varese and also 
acquires 100% of Alessandria Auto.
Intergea Group enters Autobase Brescia, purchasing 25% of the dealer 
founded in 1982 and led by Massimo Capretti.

2024

Intergea Group purchases 75% of the shares in Proglio L’Automobile 
S.p.A., official dealer of Volkswagen, Skoda and Opel in the province of 
Cuneo.
Intergea Group also purchases 51% of the shares in 3C S.r.l., a company 
specialising in selling cars with headquarters in Conversano (BA).
Italrent S.p.A. is founded, a company operating in the long-term rental 
market.

2025

The e-commerce platform AutoBro is founded.
All of the shares in G. Villa are purchased.2022
Intergea purchases the Chioda dealer in Melzo (MI). 
LaCompriamoNoi is founded, a platform for purchasing used cars online 
from private parties.
Purchase of the Emmedi Auto dealer in Melegnano (MI).

2023



A U T O M O T I V E
EVOLUTION AND INNOVATION

Italian leader in automotive sector distribution, Intergea consists of a network of 
more than 169 sales points in 11 Italian regions.
Brand marketing is done in full compliance with the standards required by 
manufacturers, without mixing among brands.
The project involves full autonomy of the affiliated companies, encouraging the 
exchange of operating data, the reduction in management and financial costs 
and enabling beneficial economies of scale in terms of supplies.
The financial resources needed to carry out operations and the financial results 
obtained remain the prerogative of individual companies, guaranteeing their 
enhancement and development.
The affiliated companies have a stake in the profits from new commercial and 
financial activities developed by Intergea Group as well.
Logistics, used cars, assistance, extension of guarantees, and financing underlie 
the positive financial results obtained. 

DISTRIBUTION
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BRANDS
REPRESENTED
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SUBSIDIARIES 
 Autoingros Torino S.p.A.

 Gruppo Logica S.p.A.

 Theorema S.p.A.

 Forza S.p.A.

 Intergea Carrozzeria by Teknogest S.r.l.

 Private Car Rent S.r.l.

 Mocautogroup S.r.l.

 Overdrive S.r.l.*

 G. Villa S.r.l.

 AutoBro by Carzooon S.p.A.

 Intergea Service by CER S.p.A.

 Cierreffe S.p.A.

 Cierreffe Lombardia S.r.l.

 Car Village Firenze S.r.l.

 E20 S.r.l.

 Etica S.r.l.

 Chioda S.r.l.

 Autoghinzani Bergamo S.r.l.

 Gruppo Ferrari S.r.l.

 Autoteam S.r.l.

 Autoteam 9 S.r.l.

 Idea 2 S.r.l.**

 AutoBrema S.r.l.***

 AutoArona S.p.A.

 Automotive Suisse S.A.

 Garage Giorgio

 3C S.r.l

 Garage Bernasconi

 Marelli & Pozzi S.p.A.

 Alessandria Auto S.p.A.

 Proglio l’Automobile S.p.A.

 Effepi Auto S.r.l.****

*Incorporated by Mocautogroup   **Incorporated by AutoArona   ***Incorporated by Gruppo Ferrari S.r.l.   ****Incorporated by G.Villa S.r.l.

INVESTEES
 Alternativa S.p.A.

 Auto 3 S.p.A.

 Contatto S.p.A.

 Eclettica S.r.l.

 Fratelli Cozzi S.p.A.

 Locauto Due S.r.l.

 Torino Auto S.r.l.

 Tua S.p.A.

 Queen Car S.r.l.

 Campioni Store S.r.l.

 Autobase S.r.l.

 Eurasia Motor Company S.r.l.
(joint venture)
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*including authorised garages

Assistance centres
362*

Sales points
169

WE COVER
50%

OF ITALY
AND WE'RE NOW
IN SWITZERLAND
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Based on the experience acquired in the automotive sector, Intergea chose to 
focus on a global development model founded on selling the “Cost of Driving” – 
and not the price of selling the car.
It’s a strategic choice that rewards customer loyalty and maximises assistance and 
service sales.
This all happens through the specific application of know-how to maximise results 
and brand loyalty through continuous training and recruitment.

PARTNERSHIP:
DEVELOPMENT
MODEL

 Reduction in the life cycle of the car, with two sales in eight years instead of one, 
and consequent, 100% customer retention in terms of assistance and services, 
with improvement in margins.

 Maximum driving safety for the customer with cars that are always new and up-
to-date.

 Certainty regarding expenditure.

ADVANTAGES

 Exclusivity of our offer, including thanks to the Nobis Assicurazioni insurance 
company.

  Maximum profitability for the sales force, so as to always have the best salespeople 
on the team.

 Improvement in the NPS thanks to the focus on the Customer’s complete 
satisfaction.

POINTS OF STRENGTH
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Michele Mellano
CEO, Division Head

Alessandro Menegatti
Team Leader

Fabio Gennari
Team Member

Zaira Nardò
Team Leader

Martina Imperio
Team Member

Roberta De Lucia
Team Member

Ilaria Locane
Team Leader

LEARNING RECRUITING

Intergea Learning is committed to finding and developing talent in the automotive 
sector. The mission is to identify and select the best salespeople and staff for the 
Group's investee dealers and external companies. In addition, it offers thorough, 
specialised training in order to prepare professionals to cope with the dynamic 
challenges of the automotive market and to satisfy increasingly demanding 
customers. It guarantees the growth and success of collaborators through 
advanced training programmes, contributing to dealer innovation and excellence.

INTERGEA LEARNING
E RECRUITING:
DEVELOPMENT
AND TRAINING
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A new and innovative, long-term rental company for new and used vehicles. Thanks 
to synergies with the Group’s distribution network and operating structures as 
well, Italrent offers private and corporate customers all the rental mobility services 
in a simple and flexible way, noticeably reducing time and bureaucracy. 

ITALRENT S.P.A.
Founded in 2004, EMC is a leading Italian company in importing, authorising and 
distributing foreign brand vehicles, with a focus on the Chinese market. It offers 
a wide range of top-quality vehicles, including SUVs, motor vehicles and LCVs 
through a solid dealer network throughout Italy. Since July 2024, EMC has been 
50% owned by Gruppo Intergea S.p.A. This strategic partnership allows EMC to 
consolidate its presence on the market and achieve new milestones in terms of 
growth.
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Intergea Group’s e-commerce brand, AutoBro is in its second year of operations, 
establishing itself as an innovative, smart and digital player in selling used and 
0-km cars.
A new generation of car purchasers is entering the market: all of whom wish not 
just to choose but to purchase their car from the comfort of their own home. 
AutoBro was founded precisely with this intention: to speak with those users 
(whose numbers are growing) who are looking for a services offering in addition to 
purchasing a car. Thanks to the guarantees, checks, ability to customise payments 
and home delivery, AutoBro is able to deliver its cars throughout Italy, ensuring 
quality and speed.

The goal of 2025 is to increasingly organise ourselves around customer needs and 
ensure that AutoBro services are perceived as efficient, safe and satisfying.
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AutoBro brick-and-mortar stores are on the rise.
Intergea Group’s used car brand, AutoBro, is evolving around the customer, 
expanding its presence both on- and offline to ensure the customer a true, 
omnichannel experience and pursue its mission: being where the customer is, 
wherever the customer wants to be.
This is why the AutoBro Stores were created, with physical branches spread 
throughout most Italian provinces.

Thanks to the synergies that Intergea Group can generate, providing the project 
with its widespread network of subsidiaries and investees, AutoBro’s brick-and-
mortar stores are becoming our foothold throughout the country. This ensures 
an effective mix of digital expertise and physical presence for our customers. In 
the last two years, branches have opened in: ASTI - ALESSANDRIA - CASTEL SAN 
GIOVANNI - PARMA - TREVISO - VENICE - BRESCIA - MODENA - VICENZA - PRATO.

The AutoBro brand actually guarantees very high-quality sales and after-sales 
services with standardised processes and first-rate reputational and financial 
soundness. At AutoBro’s physical sales points, customers will have the chance both 
to purchase and sell their used vehicle, and let themselves be guided, if necessary, 
to online purchasing on the autobro.it site.

PROJECT
100 PROVINCES
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Autoingros has roots not only in retail but also in large-scale distribution. The 
AutoINstock project was founded precisely thanks to this DNA. Autoinstock is the 
Autoingros portal dedicated to all sector operators: dealers, garages, body shops, 
rental agents, and brokers. With the goal of selling more than 6,500 vehicles in 
2024 and becoming a leader in the Italian B2B market, the Autoingros project is 
aiming high. And, with more than 10,500 vehicles sold in 2 years since it established 
its portal, it is already proving itself. 

AUTOINSTOCK
THE PLATFORM
DEDICATED
TO SECTOR
OPERATORS

You can customise your dashboard, download vehicle technical sheets, display 
available stock and purchase your vehicle in one click by registering with 
AutoINstock. The site has 24/7 assistance via a web-chat that is always active, and 
every person registered has the right to a dedicated representative. Ten agents 
are always available who are dedicated to following B2B customer’s choices on 
the portal, step by step. Autoingros' virtual stock means more than 3,000 vehicles 
are available, ready to be sold and, moreover, ensures direct access to AstaCar to 
participate in B2B auctions.
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AstaCar, the online auctions portal for sector professionals, founded in 2019. The 
platform is continually developing and, despite adversities and the lack of used 
product, managed to grow every year, increasing sales by 60% on average and 
significantly increasing product profit. Today, AstaCar has fifteen Italian and 
international partners that use the portal's capacity. Two significant pieces of 
news for 2024: the launch of the dedicated app, which can be used on mobile 
phones and tablets by everyone registered, and the participation of new dealers as 
exclusive sellers. These dealers thus strongly vouch for ASTACAR's professionalism, 
security, and image.
AstaCar is always evolving and ready to confront new challenges.

www.asta-car.it

ASTACAR
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AFTER-
SALES
NO. 1 DISTRIBUTOR OF ORIGINAL SPARE PARTS IN ITALY

CRF offers a unique model in Italy of total logistic, distributive, sales, and 
operations integration, as well as customer credit rating, for managing 
dealers' spare parts inventories, including those that don’t belong to 
Intergea Group and Spazio.

www.cierreffe.com

From the union of three organizations as different as Cierreffe, G. Villa 
(now part of Intergea Group) and Marelli & Pozzi, based on experience 
and professionalism, comes a large, new company: CIERREFFE 
LOMBARDIA.
Thanks to its partnership with Cierreffe, Cierreffe Lombardia now ensures 
service levels of 94.8% and availability of multi-brand original spare 
parts. It stands out on the market for completeness, professionalism 
and efficiency.
As of January 2023, the new corporate organization consists of: Cierreffe 
S.p.A., Denicar S.r.l. and Marelli & Pozzi S.p.A.

www.cierreffe.com

INTERGEA SERVICE is the new Intergea Group brand linked to after-
sales support. INTERGEA SERVICE belongs to C.E.R. Centro Europeo 
Ricambi S.p.A., an after-sales services leader in Italy for years.

www.intergeaservice.it
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THE NUMBERS

11
Operating offices

208
Engaged and motivated

employees

85,000
Items 

in warehouses

12,000 m2

of garages

18,000 m2

of warehouses
1,300,000

Hours of mobility
guaranteed to the customer

TRIPS TO THE GARAGE

* Price lists for auto manufacturers

SPARE PARTS VOLUMES*

2021 110 mln euro

2022 122 mln euro

2023 144 mln euro

2024 (pre closing) 148 mln euro

2025 (forecast) 150 mln euro

2023 78,000

2024 (pre closing) 80,000

2025 (forecast) 95,000

2021 61,000

2022 70,500

1
FOR SALES

OF ORIGINAL
SPARE PARTS
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INSURANCE
AND SERVICES

TRANSPARENCY AND RELIABILITY

In the Non-Life Business, Nobis Assicurazioni represents a medium-sized insurance 
business in terms of premium income, which is distinguished by high rankings in 
some businesses.

Source: ANIA Italian direct premiums 2024 Ed. 2025

11th

8th

10th

Assistance

Pecuniary Losses

Comprehensive and Collision Vehicle Insurance
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2020-25 PREMIUMS (€ K)
THE EVOLUTION

Nobis Group

446,328 euro

2022

519,531 euro

2023

606,547 euro

2024
(pre closing)

699,430 euro

2025
(forecast)

376,000 euro

2021

300,000 euro

2020
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Operating 24/7, 365 days a year, the Operating Centre ensures a response to 
customer calls for any need, such as road assistance, medical consultation, or 
simply to have assistance in filing a claim.
To offer the best service available, multi-lingual operators are assisted by the 
Medical Service, always present to provide immediate responses regarding health 
and continuous phone medical consultancy.

THE OPERATING
CENTRE

4,420
Health/travel

assistance

26,734
Car/home
assistance

30
Multi-lingual

operators

26 seconds
Average

response time

30
Years of leader-

ship in assistance

169,080
Inbound

calls
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Nobis always places the customer, and their full satisfaction, at the centre. To do so, 
we are always focused in the time of need and have always been able to assist the 
customer and dedicate maximum attention to them so they are never left alone. 
It’s no coincidence, in fact, that Nobis is well below the average in complaints for 
each type of classification.

GOAL:
CUSTOMER
SATISFACTION

Source: IVASS, Data on Complaints Q1 2024

COMPLAINTS
PER € MLN

IN TURNOVER

COMPLAINTS
PER 10,000

CONTRACTS

NON-LIFE
(excluding THIRD-PARTY 

MOTOR)

3.62

1.27
1.72

THIRD-PARTY 
MOTOR

4.59

12.59

2.80

THIRD-PARTY 
MOTOR

11.58

4.784.19

NON-LIFE
(excluding THIRD-PARTY 

MOTOR)

0.79

2.61

1.29

Nobis Market
(Italian Companies)

Market
(Foreign Companies)
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ARVAL
STORE

AN INTERNATIONAL PARTNERSHIP

TORINO

MILANO
MONZA

PADOVA

PARMA
BOLOGNA

FIRENZE

PERUGIA

ROMA
BARI

CATANIA

Branches9
Opening
soon2
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The partnership between Intergea and Arval Italia has given rise to the first 9 Arval 
Stores in Turin, Milan, Monza, Padua, Parma, Florence, Perugia, Bari and Catania. 
These stores bear the name of the French multinational group specialising in 
long-term rental, which, in recent years, has opened up to the emerging market 
of private consumers, becoming an all-round mobility player. The project has 
international ambitions but will cover the whole nation by 2025.

ARVAL
STORE
THE LONG-TERM RENTAL AGENT
FOR PRIVATE PARTIES

The Arval Stores are established for those who need to touch the product 
themselves and directly engage with our consultants. In short, they are the 
concrete realisation of our phygital approach on the market, which combines 
the digital component with the physical one. Physical interaction is an important 
element for the customer: above all, in the last year and a half, the consumer has 
learned to grasp the best of the digital environment but also wishes to interact 
with people and with the product.

The Arval Stores are “mobility shops”, wholly dedicated to renting. In the Arval 
Stores, customers have the chance to personally speak with consultants, to touch 
the cars themselves, and to see and test the vehicles on show. The “premium” 
experience here is ensured by the added-value services that are offered. Used car 
assessments are available in just a few minutes, while the delivery vehicles available 
in store is envisaged within just 10 days.

www.arvalstore.it
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THE ALFA ROMEO
MUSEUM
Fratelli Cozzi in Legnano is the oldest Alfa Romeo dealer in the world; it has 
represented the brand since 1955 and, for this reason, has also been recognised 
by the Region as a historical business. The relationship of the owner, Pietro Cozzi, 
with Alfa Romeo is something that goes beyond commercial agreements – it is 
pure passion.
To understand this, you just have to go down a floor, to the basement. Here, arranged 
in the garage along a red carpet, more than 60 Alfa Romeos built between 1950 
and today shine – polished and perfectly preserved – to evoke the charm of Alfa 
Romeo.
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COMPLEMENTARY
ACTIVITIES

DIGITAL EXPERTISE AND DEVELOPMENT

LEONARDO
DIGITALE
Leonardo Digitale S.r.l.  is an innovative start-up specialising in digital publishing 
and web platforms. It was founded in 2020, relying on the complementary 
experience of three top Italian organizations: Intergea S.p.A., Delta Pictures S.r.l. 
and Triboo S.p.A.

Its mission unites the three paths in a shared purpose: supporting the economic 
development of companies that believe in the opportunities that digital and the 
future can offer the Italian economy.

www.leonardodigitale.it
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SOCIAL
COMMITMENT

GIORGIO VALSANIA
NONPROFIT ORGANISATION
Since 2006, the Maria Madre della Provvidenza Giorgio Valsania nonprofit 
organisation,
whose Chairperson is Enzo Valsania and Deputy Chair Alberto Di Tanno, has been 
very active in Piedmont and Italy. Every day, it provides free meals to thousands of 
people in need and has lent aid both during the pandemic and the earthquakes 
that have devastated our country. But its activities also extend beyond national 
borders, to all those situations that require help and humanitarian assistance. 
Over the years, AMMP Giorgio Valsania nonprofit organisation hasn’t only built a 
windmill in Burkina Faso, a well and a dispensary in Madagascar, and the nursery 
of the Ospedale di Ciriè. Recently, it has also rushed to help Ukrainians.

www.giorgiovalsania.org

10 SCHOLARSHIPS
FOR THE ENGINEERING FACULTY
10 scholarships worth 3,000 euro each for deserving students of the Politecnico 
di Torino engineering faculty. “We’re convinced that investing in the training 
of young people means investing in our future...It is a sign of solidarity among 
generations and an expression of our way of doing business, that is always investing 
in human resources”, observed Alberto Di Tanno, Chairperson of Intergea Group. 
The scholarships funded by Intergea Group will be awarded to students studying 
for their bachelor’s degree in Environmental, Management, Automotive, or IT 
Engineering. 
It is a concrete project to help young people founded on the desire to create 
networks on the training front in the university's fields of excellence and the local 
socio-economic sphere.
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PUBLIC MULTI-PURPOSE
SPACE IN BORGARO
TORINESE
In 2024, Intergea Group opened a new multi-purpose space located near the 
commercial park of Borgaro Torinese – the city that hosts the Group’s headquarters. 
This public space was conceived to offer sport, leisure and entertainment 
opportunities for kids, with the goal of strengthening ties with the region and 
community.
 
Sport, with its values of inclusion, collaboration, and growth, is at the centre of this 
project, which offers to create a meeting point for the youngest among us. The 
initiative is part of a broader vision, aimed at supporting the social fabric of the city, 
promoting active participation and well-being.
It constitutes a resource for society and is also a symbol of Intergea Group’s 
commitment towards sustainable development and enhancing the local 
community.
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